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Total Production & Yield
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Carry-In Inventory
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Natural Condition Supply
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Average Grower Returns/Ton
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Average Returns / Bearing Acre
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Total Shipments
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Mission Statements

Industry Mission :
To sell more California dried plums 

to more people worldwide.

CDPB Mission : 
To protect and support the health, growth and 

vitality of the California dried plum industry.



Focus of the CDPB
• Generic Promotions: Communicate 

differentiated benefits and encourage large scale 
acceptance of California dried plums 

• Research: Market research for measurement - 
Production research to improve grower efficiency 
- Nutrition research to identify positioning 
opportunities and value messages

• Trade Policy: Protect the interests of the 
California dried plum industry globally

• Issues Management: Protect the health of the 
industry



2008 Key Trends in Food, Nutrition & Health
1. Digestive health – a wellness issue & biggest opportunity
2. Fruit & superfruit – the future of food & health
3. The marketing power of ‘naturally healthy’
4. Beauty foods – the newest niche
5. Weight management – more about maintaining than losing
6. Mood Food feels its way
7. Tipping point for the premiumisation of health
8. Healthy snacking for the ‘me generation’
9. Kids’ nutrition – connecting to multiple trends is crucial
10.Are antioxidants the new probiotics?



PUBLIC 
RELATIONS



Strategies

• Continue to bolster credibility and sustain scientific 
interest in the DHO and California Dried Plums

• Capitalize on consumers’ unprecedented interest 
in health/wellness and “functional” foods

• Leverage “spokes-experts” to maximize media 
exposure for California Dried Plums as the 
“solution” for good digestive health and a well- 
balanced life



Media Highlights

• People Magazine
November 5, 2007

• Circulation: 3,750,548



Media Highlights

• Woman’s World
September 18, 2007

• Circulation: 1,655,799



Media Highlights

• Ladies’ Home Journal
October 1, 2007

• Circulation: 4,169,444



Media Highlights

Holiday Dressing Release
• Release about the role of California 

Dried Plums in creating moist, flavorful 
dressing

• Distributed to newspaper food 
editors beginning in October

• Current circulation: 33 million
(AVE: $187,311)

Bone Health Matte Release
• Current circulation: 7 million 

(AVE: $26,659)

Tips on Trips Matte Release
• Current circulation: 6 million

(AVE: $26,957)



Influencer Program

• 300 Attendees
• Leo Treyzon, M.D. - Identifying and Achieving Digestive 

Health: A Look to the Future
• Leslie Bonci, M.P.H., R.D., LDN,CSSD - Digestive Health: 

The R.D.’s perspective



CDPB Web sites
Tummywise
• January focus on Digestive Health Month
• Leslie Bonci’s blog to generate 

stream of content
• Traffic to date www.tummywise.com: 40,992

• Recipe contest:
– Drive site traffic through a recipe contest promoted with multiple 

e-blasts and a home page call-out

• Natural Search Optimization - Completed
– California Dried Plum Board websites will come up faster on 

key search engines, including Yahoo! And Google

• Pitching:
– Identified sites and blogs to deliver digestive health messaging 

and forge relationships with health, fitness and lifestyle 
influencers

http://www.tummywise.com/


In-flight Video & Sampling Programs

• In-flight video segment: Leslie Bonci talks about California Dried 
Plums as a delicious “good gut” travel snack

• Segment ran November – January on 
United, US Air and American Airlines reaching 
8.9 million travelers

• Snack Packs: 190,800 CDP distributed 
in executive lounges (e.g. Red Carpet Clubs) 
as a natural solution for maintaining wellness 
and digestive health while on the road 

• Snack pack distribution began in November 
to complement CDPB’s in-flight video segment



Free Standing Insert (FSI)

• Ran in Sunday supplements on 
January 13 in Chicago, Orlando 
and Sacramento

• Coupon circulation 2,707,000

• 24,000 packages of California 
Dried Plums expected to be sold



NUTRITION 
RESEARCH



Nutrition Research Objectives
•
 

Discover health promoting functions of dried plums/products
–
 

Dietary fiber, sorbitol, phenolic
 
compounds, potassium 

•
 

Support Public Relations Program
–
 

Position dried plums #1 fruit for digestive health
–
 

Raise awareness among women motivated by wellness, food/health 
professionals, media and health influencers

•
 

Leverage research 
–
 

Presentations at conferences
•
 

Maintain scientific integrity/credibility
–
 

Nutrition Advisory Panel



Nutrition Advisory Panel 

Phyllis E. Bowen, PhD, RD 
Univ. of Illinois

Antioxidants

Kristine Clark, PhD, RD, FACSM 
Penn State Univ.

Sports Nutrition

Daniel Gallaher, PhD 
Univ. of Minnesota

Dietary Fiber

J.Bruce German, PhD 
Univ. of Calif. Davis

Food Science

Connie Rogers, PhD, MPH 
National Institutes of Health

Immunology

Leo Treyzon, MD 
Univ. of Calif.  Los Angeles

Digestive Health



2007/08 Studies 

• Dried plums and weight management
–

 
San Diego State University

–
 
University of Athens

• Dried plums and normalization of laxation
–

 
University of Iowa

• Dried plums reverse bone lose in 
postmenopausal women

–
 
Florida State University



INDUSTRIAL 
PROGRAM



Ingredient Positioning

• Focus dried plum benefits on naturally 
extending sandwich shelf life and maintain 
sandwich shelf stability and eating quality
– Processed fresh meat/poultry products
– Baked goods (fresh, frozen)
– Sauces, marinades and rubs



Tactics: Communications

• Advertising
–
 
Food Product Design: 
12 insertions

–
 
Culinology: 4 insertions

–
 
Prepared Foods: 
3 insertions

–
 
Two new ads featuring 
sandwiches

–
 
Articles



United Kingdom
Italy

Greece
Japan
China
India



Generic Activities

Trade Education 
Importers, Brokers, Distributors, Retailers, 
Foodservice Operators and Chefs

Consumer Outreach
• Publicity
• Promotion
• Sampling
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