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California Olive Committee
Report:

Committee Member 
nominations

2008-09 Harvest

2009 Research projects

2009 Marketing plan

2008-09 Sales



Committee Member and Alternate
Grower elections for 2008-09

those nominated:

District 2- Southern CA ~ District 1- Northern CA ~
5 Members 5 Alternates 3 Members 3 Alternates

Member: Alternate: Member: Alternate:
Buck Bonilla Gary Bodine Heath Burreson John Erickson
Rod Burkett Sally Campbell Ed Curiel Chris Henderson
Murray Campbell Dave Hails Scott Patton Rick Rowland
Dan Dreyer Mark Hendrixson Ross Turner Mike Silveira
Mark Heuer
Pat Ricchiuti



Producing County Report for 2008-09
in tons ~ including trash

County Sevi Manz Other Totals

Butte 20 140 155 315
Colusa 0 5 0 5
Fresno 18 1,116 0 1,134
Glenn 949 9,290 14 10,252
Kern 0 222 0 222
Madera 64 4,971 217 5,252
Shasta 28 3 24 55
Tehama 4,070 7,449 705 12,224
Tulare 385 22,165 201 22,751

Totals 5,533 45,361 1,317 52,211



2009 Research Projects
Total Budget= $495,000

OLF Trapping: OLF Monitoring in Southern San Joaquin Valley       Stewart
OLF Monitoring in Tehama & Glenn County Krueger

Misc. Research: Research Oversight Consulting Sibbett
Specialty Crops Council Berger 

Diseases Research:  Fungal Pathogens Gubler 
Pathogenicity & Insect Transmission of Xylella Krugner

Entomology: Parasitoids Biological & Cultural Control of OLF Yokoyama  
Appraising the Threat of Olive Psyllid to Olives Johnson et al
Imported Natural Enemies of the OLF Daane et al 

Mechanical Harvesting:  Hutcheson Mechanical Olive Harvester Hutcheson 
Developing Mechanical Harvesting for Olives Ferguson et al
Developing (a) Canopy Shaking & (b) High Frequency Rosa 
Trunk Shaking Machines 

Olive: Acrylamide, Nutritional Value of Olives Mitchell



OLF trapping has begun

If you want to be added to weekly OLF report:

Contact the COC Office at:
CDarling@Unwiredbb.com (to receive by email) 

or-
call 559/456-9096 to get on OLF weekly FAX list !

mailto:CDarling@Unwiredbb.com


Goal.

Increase awareness of and preference for California-grown 
black ripe olives.



2008 Program Recap.

• Research ~results
☻!       Food photography

?            CA farmers

• New messaging and positioning

• Focus on Retailer/Consumer

Supermarket Advertising

• Website Redesign

• 7 videos & photos

• Recipe booklet &  2009 Calendar



And the Winner is



Supermarket News
Ad Campaign



Web Site



7 Videos 
on new  
website 
and 
YouTube



Promotions



•

Looking to 2009.



2009 Program.
•  Maximize the website

bimonthly articles
web newsletters
media advertising

• Recipe Videos

• PR

• Trade Advertising

• Nutrition news & ADA



California Black Ripe Olive Sales
Consumer Sales Comparison 2008-09 & 2007-08

Consumer Sales by Month

2008-09 2007-08 % Change

Aug-08 811,690 679,176 20%

Sep-08 983,655 721,221 36%

Oct-08 1,061,597 1,035,313 3%

Nov-08 1,268,042 1,373,068 -8%

Dec-08 912,941 870,362 5%

Jan-09 542,091 474,587 14%

Feb-09 600,725 545,614 10%

Cumulative Consumer Sales by Month

2008-09 2007-08 % Change

Aug-08 - - -

Sep-08 1,795,346 1,400,397 28%

Oct-08 2,856,943 2,435,709 17%

Nov-08 4,124,985 3,808,777 8%

Dec-08 5,037,926 4,679,139 8%

Jan-09 5,580,017 5,153,727 8%

Feb-09 6,180,741 5,699,340 8%
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