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Agritourism Professional Development Workshop
Feb 2, 2011
Sacramento-San Joaquin Delta Region

Wes Rhea
Stockton Conference & Visitors Bureau
Central Valley Tourism Association



Agritourism is the crossroads of
tourism and agriculture: when the

public visits working farms, ranches or
wineries to buy products, enjoy
entertainment, participate in
activities, shop in a country store, eat
a meal or make overnight stays.

Jane Eckert — Eckert AgriMarketing



According to the US Travel Association
(USTA):

* Tourists are increasingly traveling by cars

* Tourists are taking shorter trips &
planning at the last minute

* Travelers are looking for new experiences
as part of their trips

* Families want to strengthen their
relationships by being together



2011 National Restaurant Association
Food Trends Survey:

#1 - Locally Sourced Meat and Seafood

#2 - Locally Grown Produce

#3 - Sustainability

#4 - Nutritionally Balanced Children's Dishes

#5 - Hyper-local

Top Trends 2011 — 1,500 Chefs Surveyed
Out of 226 Options



California Travel By the Numbers:

*Tourism generated $87.7 billion in spending
in California in 2009

*183 million person-trips to and through
California in 2009. 139 million (76%) of
which were for leisure purposes
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FIND YOURSELF HERE




California Tourism Outlook -Ca-l-'-FDLD"a

2011 Forecast

3% increase in visits

* Domestic visits up 3%

* International visits up 6%
6% increase in travel spending
* Domestic spending up 5%

* International spending up 9%

Source: Tourism Economics, October 2010




Video: “Good Life” ‘CaJ-LFDLD"a-
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Success Story ‘CaJ-LFDLD"a-
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Squaw VaIIey Herb Garden

www.squawvalleyherbgardens.com




FIND YOURSELF HERE

Hilmar Cheese Company

s

HOME | ABOUT US CAREERS | EDUCATION | TOUR | SHOP EAT | EVENTS & CATERING

m

> B — News & Events
A Come check out our : Hilmar Cheese Company offers

2 3 - I o scholarships
» Visitor Center 3 =3 Appiications due March 15

-
| - Hilmar Cheese Company receives
7 D Check out our . New and improved tools Distinguished Service Award

foOnline Shop W'Y ‘f Producer Services Froseonted y the Hamae Chamtrer oF

Hilmar Cheese Company
www.hilmarcheese.com



Publications

- ROAD TRIPS

BIG3 2010

* YOSEMITE visitcalifornia com

* KINGS CANYON
* SEQUOIA Cobl ADVERTIIMD FEATUNE
w




Inside the 2011 CVG...

FIND YOURSELF HERE

500,000 California
Visitor’s Guides
produced each year

TAP YOUR TOES TO MUSIC

EAT A JUST-PICKED PLUM

SEE ORCHARDS IN BLOOM

UNCORK A ZINFANDEL




Call to Action: www.vislitcalifornia.com

FIND YOURSELF HERE
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Marketing Agritourism Online i

FIND YOURSELF HERE
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California Welcome Centers
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Rural Regional Program -Ca-l-'-FDLD"“i

CTTC partners with Central Valley
Tourism Association

* Two-page ad in 2011 California
Visitor’s Guide

* Bay Area Travel Show 2011
* L.A. Times Travel Show 2011

* International Pow Wow 2011
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http://tourism.visitcalifornia.com | Fivo vounseLr e

* CTTC provides a great
way for consumers to
see your events,
content & images!

i i Weicome o the California Tourfsm Industy Webshe [T
MO TOUMSELF wERE Tha msarhotng mrosrce b masstry profmsonsds and penes
P ad Fast sty | SEERE I — Lt £31C e b
'v' \l -

* Please submit editorial

content and destination
listing requests through
the submission tool

editorials & events
have made it onto the
Web site! o
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Agricultural Marketing Resource Center
WWW.agmrc.org

Eckert AgriMarketing
www.eckertagrimarketing.com

California Agricultural Tourism Directory
www.calagtour.org



http://www.agmrc.org/
http://www.eckertagrimarketing.com/
http://www.calagtour.org/

