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Content is King 
  

(if you remember one thing from today, let it be that) 



Why do you need a website? 

Help customers find you in the real world - your office, your 

property, your phone number 

Help persuade customers that you have the right service or 

product for them 

Help sell your products online 



What should your website include? 

Logo 

Your contact information - where you’re located, phone number, 

email address 

Email Newsletter Sign Up/Call to Action 

Links to Social Media 

Unique Value Proposition 

Blog 

Content that remains static 

Think of your website as a digital advertisement or brochure 



Successful websites are: 

Easy to navigate 

Simple and concise 

Current 

Focused 

A combination of text and pictures/video 



Let’s look at a website: 

http://www.biritemarket.com/




Let’s Google: 
“Organic Dog Food” 

http://www.google.com/%23hl=en&sugexp=les%253Bcrnk_timediscountb&gs_rn=3&gs_ri=psy-ab&pq=thrift%2520stores&cp=13&gs_id=er&xhr=t&q=organic+dog+food&es_nrs=true&pf=p&tbo=d&sclient=psy-ab&oq=organic+dog+f&gs_l=&pbx=1&bav=on.2,or.r_gc.r_pw.r_qf.&bvm=bv.42553238,d.b2I&fp=4b78d963a8e13ea7&biw=1242&bih=642


Google Search Results 

Organic Search results receive 90% of clicks 

First page rankings receive about 96% of clicks 

Even on the 1st Page, being Top 3 is key! 



Google is the new 
Yellow Pages 



Two ways to be found on 
Google: 

Search Engine Optimization (SEO) 

Inbound Links 



SEO is all about Keywords 

Keywords are what people are searching 

to find your business! 

(Your website needs to include those keywords) 



Keywords to keep in mind regarding 

Keywords 

Relevance - Pick keywords that are related to your business 

Traffic - The amount of traffic that you drive to your web site is 

dependent on how many people search that keyword. 

Competition - How hard will it be to rank for the keyword? 



On-Page SEO:  

The easy things to do 

Title Tag 

Meta Description 

Optimizing Your URLs 

Page Content - Headings and Images 

Let’s go back to our search for “Organic Dog Food” 

http://www.google.com/%23hl=en&sugexp=les%253Bcrnk_timediscountb&gs_rn=3&gs_ri=psy-ab&qe=T3JnYW5pYyBEbw&qesig=Km3YcWQvp-TLfnWHFNdm7Q&pkc=AFgZ2tlMPKXQ0iOi0M7A3E9-YLsg0ZgmtsHNWL_j6jgJMRhDwx1cvebEN4xxCFQVEVoHztAhMNbsSHzu7LrgCeFA7lEnVWlJAQ&cp=10&gs_id=1e&xhr=t&q=Organic+Dog+food&es_nrs=true&pf=p&tbo=d&output=search&sclient=psy-ab&oq=Organic+Do&gs_l=&pbx=1&bav=on.2,or.r_gc.r_pw.r_cp.r_qf.&bvm=bv.42553238,d.b2I&fp=fdd966ffef1f8e9f&biw=1035&bih=516


How you build In Bound Links? 

Blog - Write posts relevant to your business that people find 

interesting and want to share. 

Social Media - Share your web pages and blog posts on your social 

media networks. 

Other websites - Request links from other sites. 



Off-Page SEO: 
In Bound Links 

In Bound links are other sites that link to your content. 

 

The more links to your page by other pages,  

the more credibility you have in the eyes of Google. 



Social Media is your opportunity to... 

gain EXPOSURE for your business 

build relationships with your customers and potential customers 

control the message 

drive traffic to your website 

show your business’ personality 

listen to what people are saying about your business 



Social Media is a great way to: 

Share updates about your business 

Share pictures/videos about your business 

Encourage people to become repeat customers 

Share what customers are saying about your business 

Share what influences, inspires your brand 



Social Media is an extension of 

your brand. 



Determine your social media strategy, 
then find the best network to execute . 



Different Social Media Networks have 

different strengths 

Twitter - a real-time information network that connects you to the latest stories, ideas, opinions 

and news about what you find interesting (in posts that are 140 characters or less). 

Facebook - keep up with friends, upload an unlimited number of photos, share links and videos, and 

learn more about the people they meet. 

FourSquare - keep up with friends, discover what's nearby, save money and unlock deals. 

Instagram - a fast, beautiful and fun way to share your life with friends through a series of 

pictures. 

YouTube - discover, watch and share originally-created videos. 

Pinterest - organize and share all the beautiful things you find on the web. 



While your strategy for each social 
media network can vary, there should 
be some constants across all your 
networks: 

Always use your logo as your Avatar (your logo 
is a visual connection to the brand that you’re 
crafting) 

Use “iconic” pictures of your business where 
applicable 

Use the same voice when posting messages 
on various networks.  

Use the same email address as a “contact” 
reference (the same one that should be listed 
on your website too) 



Social Media can be a time suck,  

 
 

but there are Social Media Dashboards that put all of 

your networks into one program and make it easier on 

you. 



The goal of all social 
media should be to 

have your content go 
viral because... 



Content is King! 


