
Temecula Valley 

Winegrowers Association 

Nonprofit Mutual Benefit Corporation 

Purpose: To promote the wines and wineries of the 

Temecula Valley 



Voluntary Membership Organization 
 

Membership: Classes and Qualifications 
 
Full, Provisional, Associate, Affiliate and Honorary 

 

 Full Winery:  owns an actively producing agricultural processing facility used 
to crush, ferment and process grapes into wine… 

 Provisional Winery: allows two years to comply 

  

 Full Grower:  owns a minimum of 3.75 planted acres 

 Associate Grower: owns less than 3.75 planted acres 

 

 Affiliate Members:  businesses or individuals who support the organization 

 

 Honorary Members: whose activities have benefitted the organization 
 



Dues Structure 

 Full Winery 

Annual Dues based upon annual cases sold; billed quarterly as follows: 

 1000-2499 cs  $180 

 2500-4999 cs  $220 

 5000-9999 cs  $330 

 10,000-24,999 cs  $480 

 25,000-49,999 cs  $740 

 50,000-99,999 cs  $1120 

 100,000-149,999 cs $1680 

 

Full Grower  

 $250 plus  

 1-20 acres  $4 per  

 21-100 acres  $3 per 

 101 plus acres  $2 per 

 

Associate Grower  

 Annual dues:    $200  

 

Affiliate 

 Gold Membership $1000 

 Silver Membership $500 
  



Fundraising Events 
  

ReCork Program 



Fundraising Events 

Local Nonprofit Partners 



Fundraising Events 

 
Promotional Partners 

Wine Institute/Visit California 



Fundraising Events 

 Promotional Partners 

Lodging and Transportation 

 



Fundraising Events 

Promotional Partners 

Temecula Valley CVB 



Off-Site Promotional Events 
 

  

 



Friend-Raising Events 



Member Benefits 
 

 
Robust Website 



Member Benefits 
 

 

 

Monthly Newsletters, blogs, social media 

 



Member Benefits  
 

 Winery Event Calendar 



Strategic Objectives for 2013 

1. To provide a platform for enhancing the quality and 
perception of Temecula Valley wine grapes and wine 

2. To acquire adequate financial resources to cover 
new expectations 

3. To demonstrate ongoing value to members and 
stakeholders 

4. To enhance the partnership between the TVWA and 
the Temecula Valley Convention & Visitors Bureau 

5. To seek and capitalize on new off-peak winery 
business opportunities 

 



Marketing Funding 

  TVWA’s current marketing budget is a fraction of 

what other California wine destinations are spending: 

 

 Napa County - $4.5 million 

 Sonoma County - $4.5 million 

 Monterey County - $4.2 million 

 Paso Robles - $1.0 million 

 Livermore/Tri-Valley - $2.2 million 

 Santa Barbara - $2.0 million 

 



Winery Business Improvement District 

The Benefits: 
 

 provides a stable funding source for wine country promotion 
and advocacy, resulting in more successful and effective 
Marketing, creating Greater Revenue for the Wineries! 

 fund a wide range of services designed to benefit Temecula 
Valley wine-related businesses 

 designed and created by those who pay the assessment 

 governed by those who pay the assessment 

 cannot be diverted away from Winery Marketing purposes 

 customized to fit the winery promotion and advocacy needs of 
Temecula Valley 

 


