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Sustainable Ag work focuses on Signature Ingredients
representing our three divisions

Tomatoes cCarrots

Wheat
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Campbell Agriculture Sustainability Focus

The Campbell Ag Sustainability Program was launched in 2012 and focuses on tomatoes — an iconic crop for our
iconic and innovative products.

- Manager of Ag Sustainability Programs hired Aug 2011

- Campbell’s first formal stakeholder survey for a sustainability program was used to identify priorities with customers, investors, farmers, and

environmentalists.

Water conservation

Energy efficiency
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Greenhouse gases
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Other (crop genetics, taste)

Resource

rea

10

15

20

25

30

35

40

Reaf food Hhal matlers Tor lifes momens



Ag Sustainability Priorities

« Campbell Ag Sustainability focuses on 5 priority areas selected by our
stakeholders:

— Water use

—  Fertilizer use

— Greenhouse gasses
—  Soil quality

— Pesticides

- Goals: by 2020...
— Reduce water use per Ib of ingredient by 20%.
— Reduce nitrogen applied per Ib of ingredient by 10%.
— Reduce GHGs per Ib of ingredient by 20%.
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Tomato Data Model

- Each year, Campbell tomato field staff work with 50 tomato farms to get
data from 400+ tomato fields
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Sustainable Agriculture

- Great progress toward 2020 goals, driven by growers adopting drip irrigation to apply
water and fertilizer more efficiently*;

Irrigation Water Applied per Pound of CO2 Emissions per Ton of Tomato
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*these data are Campbell tomato specific
metrics. The year-to-year results require
context for public use.



Element Analysis bampbell.

INSTRUCTION 5: First select a Management Practice Element. The Pie Chart and pop-up show the

Year Water & N Elements breakdown within each county while the labels show the percentage of the entire population.
O 2013 . Unreported Then select a Result Element for the ¥ and X axis. The data shows the results organized by the selecied
Management Practice Element of each Grower. A trend line is included with the data.
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Ranking by key metrics

Measure Names
This visualization shows how the four data elements from the previous tab are stacked to create a [ Rank of Avg. Total N applied (lbsfac)
combined rank. The rank of each element is displayed on the bars. See the first page of this report to I Rank of Avg. Imigation applied (ac-in)
view the your anonymous grower number, your reported data, and the corresponding rank. I Rank of Avg. Delivered Solids
. Rank of &vg. Harvested yield/acre (tons)
Stacked Score Elements
Grower 20
Grower 13
Grower 50
Grower 3
Grower 1 36 Grower 59
Grower 3 14 Grower 43
Grower 4 3 Grower 3%
Grower 5 8 Grower 9
Grower 7 7 Grower 1
Grower 8 13 Srower 19
Grower 9 24 Grower 54
Grower 10 # Grower 53
Grower 12 30 Grower 31
Grower 13 18 Grower 10
Grower 16 4 g:x:;
Grower 17 20 Grower T
Grower 18 Al Grower 24
Grower 19 16 Grower 33
Grower 20 & Grower 51
Grower 22 22 Grower 26
Grower 23 23 gfmr;g
Grower 24 25 G:ﬁ:%
Grower 26 9 Grower 34
Grower 28 35 Grower 38
Grower 30 [l 2 Grower 47
Grower 31 13 Grower 17
Grower 32 39 Grower 61
Grower 33 29 Grower 18
Grower 12
Grower 34 27 Grower 52
Grower 36 34 Grower 41
Grower 38 32 Grower 32
Grower 39 38 Grower 46
Grower 41 19 Grower 5
Grower 42 12 Grower 4
Grower 43 17 g:x[g
Grower 46 21 Grower 8
Grower 47 33 Grower 48
Grower 48 1 70 80 20 100 110 120
Grower 50 4
Grower 51 | 1
Grower 52 5Tl
Grower 53 26
Grower 54 10
Grower 57 28
Grower 59 1
Grower 61 5
T T T T
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Rank of Avg. Harvested yield/acre (tons) Rank of Avg. Delivered Solids Rank of A&vg. Imigation applied (ac-in) Rank of Avg. Total N applied (lbs/ac)
7

ELEMENT5: LARGEST RANK VALUE:
Harvested Yield/ac 295
Delivered Solids % 382

lrrigation Applied (ac-in) 126
Total N Applied (lbs/ac) 72

2016 Strategic Tiers

Grower 20 18
Grower 13
Grower 50
Grower 3
Grower 59
Grower 43
Grower 39
Grower 9
Grower 1
Grower 19
Grower 42
Grower 54
Grower 31
Grower 533
Grower 10
Grower 23
Grower 36
Grower 7
Grower 24
Grower 33
Grower 51
Grower 16
Grower 26
Grower 30
Grower 28
Grower 34
Grower 17
Grower 38
Grower 47
Grower 61
Grower 12
Grower 18
Grower 52
Grower 41
Grower 32
Grower 46
Grower 5
Grower 4
Grower 22 101
Grower 57 103
Grower 8 104
Grower 45 122
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Farm data in context

Irrigation Type: Avg gal/lb
2016 Year
Irrigation Ele.. 2013 2014 2015 2016
=
;3_ Unreported
&
drip 8.29 7.45 6.41 571
furrow 13.55 12.08 21.12 - 10.22
sprinkler 879 11.99 10.80 9.36
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Irrigation Type: % of Total Gallons Applied N Element 2013 2014 2015 2018
Irrigation Ele.. 2013 2014 2015 2016
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Acre Venture-Partners
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What’s next?Transparency. - —
What's in My Food.com_ b,

CEQUIENTRE COMMENTNOUS  LESCHOIXQUE —
DANSNO PREPARON S N M FAISONS ARLONS-E)
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We believe people should know what's in their food. So here, we are being more open about our

products than ever before. ' - - o= V
: , eak ’ : A New Fact on the Food Label

We are proud of the food we make. But we know you may have questions about ingredients we u:
'e've tried to answer some of those here. Have a look around. If you can't find what you're looking
’ for, please get in touch. . & . /
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Campbell Soup Says
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BY CAMPBELL'S

YOUR QUESTIONS. ABOUT FOOD. UNCANNED.

WHAT IS FOOD TECH? ARE "USE BY" AND WHAT ARE GMOs CAN 2,859 MILES WHAT'S WITH ALL
(AND CAN | EAT IT?) "BEST IF USED BY" AND WHY SHOULD BE CONSIDERED THE SODIUM?
THE SAME THING? | CARE? LOCAL?
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