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Todays Agenda

« Market Situation
 Industry Strategic Plan
» Tariffs/Trade Policy
 Mitigation Measures

« Export Marketing

» Domestic Marketing

* News for Growers
 Concluding Thoughts




Market Situation

= Chile

= U.S. Supply/Crop/Inventory
= Foreigh Market Demand

= Tariffs/Trade Policy

= Trade Mitigation

= USDA Section 32 Purchase

= Positive Market Momentum
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Tariff Overview

Canada 0% 0%
China 75% 70%
European Union 4% >.1%
India 100% Base R{f g:/(/) Retaliatory Effecltig (2)/:{2020
Japan 10% Effecti\g Zol/zozo
Korea 24% 0%
Turkey 25% 25%
U.A.E. 5% >
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Trade Policy/Trade Agreements

 United States-Mexico-Canada Agreement (USMCA)
 Japan Trade Agreement
* China Phase 1 Agreement

 Potential Bilateral Trade Agreements:
o UK — ongoing dialog
o EU — ongoing dialog

« Other Trade Discussions

o India
o China Phase 2




Mitigation Measures

Market Facilitation Program (MFP)
« USDA Issues Third and Final Tranche of 2019 MFP Payments

o Announced on February 3, 2020
o Final Payments will begin to show up in farmers’ bank accounts by February 7t

o If you have any questions, please contact your local USDA Farm Service Agency

Agricultural Trade Promotion Program (ATP)
« CWC awarded $3.6 MM in additional funding for our export programs
o Benefits entire industry to move crop
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Agricultural Trade Promotion Program (ATP
$3,628,000 TOTAL ATP FUNDS AWARDED
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World Walnut Production
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Future Crop/Utilization

* Over the next 5 years (2022/2023) we are working toward
moving an additional 196,000 tons

« Move 64,000 tons of incremental volume domestically and
« 132,000 tons of incremental volume internationally
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Strategic Priorities: Areas of focus to
achieve the vision

1. Grow domestic and international demand
2. Conduct research programs that fuel the vision

3. Continue to build support via industry
engagement/communication plans

4. Strengthen regulatory support for walnut production/trade
through advocacy

5. Demonstrate industry commitment to sustainable production
practices
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CWB/CWC Expenditures

CWB CWC

% OF BUDGET

m U.S. Marketing B Production Research
B Industry Communications Crop Surveys
B Post-Harvest Research

% OF BUDGET
B Export Marketing m U.S. Marketing

W Health Research B Operating
B Trade Policy

H Operating
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Export Marketing




Strategic Planning — Target
Distribution Channels

* Retall — Increase consumer purchase at retail.

* Food and Beverage Manufacturing — Grow awareness of
California walnuts as a desirable ingredient for product
development.

 Menu Development — Educate institutional decision-makers
about the benefits of including walnuts at restaurants and hotels
on their menus.




2020 Export Marketing Mix

Canada
Germany
India
Japan
Korea
Spain
So. Korea

Turkey

U.K.
UAE/Middle East
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Retail Activities

Drives consumer trial and increases sales
volume year-over-year

Year-over-year

Country Retailer Promotion : ]
increase in sales
Walmart End-cap Branding 24%
India .
Vishal Mega Mart End-cap Branding 135%
Ermart Sampll.ng and POS 2759%
displays
Korea Sampling and POS
AK Plaza ampIns an 226%
displays
Turkey Migros Sampll.ng and POS 200%
displays
UAE Lulu Sampll.ng and POS 220%
displays
UK Home Bargains POS Display 52%
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Japan — Yamazaki Bakery
559% Increase



ATP-Funded UK Retalil Activities
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Promotion
Retailer Promotion Period
Uplift
. 2-week National promotion o
Home Bargains in almost 50% of their stores 59%
1- ling in all 29
Costco UK day samp mg nd 28%
depots Nationally

» Birds of Derby Bakery Home Bargains

e Tesco Online

« Sainsbury _ :
. Asda Birds of Derby
 QOcado
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International New Products
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Health Research/
HCP Outreach
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A NEWSLETTER FOR
L

HEALTHCARE PROFESSIONALS
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Walnut Consumaers Tend To Have
Lower Prevalence Of Depression
Symptoms, Says New Study
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HCP Newsletter

NUECES: IDEALES PARA TODAS LAS ESTACIONES

,
i
Las nueces son un alimento fantastico para consumir como snack saludable o en numerosas recetas

durante todo el aio. Puedes encontrarlas en tu supermercado en cualquier épocay gracias a su
versatilidad, aroma suave y sabor dulce, encajan perfectamente en tus platos.

Encuentra estas recetas y muchas més en nuecesdecalifornia.com

HCP Materials



Media Outreach

Health Research provides close
to 50% of media coverage in

many markets
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glin saghkh beslenme hakkinda da
bircok yeni bilgi edinecegiz

CEVIZINTARIHE VEANTIK
TIPDONYASINDAKI YERI
Oncelikle cevizin tarthing dgrenmemiz
gevekiyor. Hokkinda bircok farkh
bilginin olmas: beni gercekten de
sagirtiyor, Adini Farsea'dan alan
cevizin koklert, agacin vahsi ve yan
ekl halde biyhddgti Orta Asya'ya
dayaniyor. Tarth Sncesi zamanlarda
Bati Cin, Kafkasya, lran ve Avrupa'ya
yayihms, Ceviz, muhtemelen ilk
Insanlar tarafindan da toplanan Snemli
bir grdaydr. Son Buzul Dénemt, Baty
Avrupa’daki cevizin kapsamini bty
tctide stnrdamis. Aneak arke loglar,
17 bin yil incesine dayanan kanitlan
Gliney Fransa'da bulmayr basarmislar,
Neolitik toplum, yedi bin yil Sncesine

Kadar ceviz yetistirlyormus. Ancak
Antik Roma ve Yunan zamanlaria
kadar ceviz, Akdeniz'de yaygin

bir sekilde yetistirllmiyormus. O
doncemberde bir tiearet mals olan
ceviz kalintlaryla doddurulmus
amforalar, Akdeniz'deki batik Roma
gemilerinden kurtarimis, Antik
Akdenlz medentyetlerinde saghk
acisindan ceviz, en Snemll yemigderden
birl olarak kabul edilmis. Hatta tibbi
fiydalary, bircok Yunan ve Roma
yantlarinda kaleme alinmis.

Birinet yllzyilda yagsayan, Roma
ordusundn gdirev yapan Yunan Doktor
Dioscorides, yogun bir sekilde seynhat
ediyormus. Bu seyahatler) sirasimda da
Akdentz bitkilerinin bircogunu tanima
firsats bulmus. Dioscorides, cevizin
sedefotu ve Ineirde birlikte tiketilmesi
halinde panzehir etkist ghisterceegine

Aralih 019 IMARIECLATRE.COMTR 228

feln bityle yaptuk,
Kalifornlys Ceviz Komisyonu'nun
davetlist olarak gerceklestirdigimiz
| seyahatimize, dinyamn bircok

The editor of Marie Claire magazine
attended the harvest tour and In
December published 4 pages on
California walnuts reaching 400,000
readers.

SAGLIK

YAKLASIK 13 SAAT siirecek ucus
icin Istanbul'dan San Franciseo'yva
dogru yola cikiyoruz. Bir hafta boyunca
farkh dencyimler yasayacagimiz bu
seyahat I¢in oldukea heyecanliyim,
Programimiz hem cok yogun hem de
son derece eglencell. [k tki glini San
Francisco'yu kesfetmeye ayiriyorue,
Ekim, schrl gezmek Icin en tyi aylardan
birl. Gindfizieri sicak fakat aksamiizerl
hawa hufif de olsa serinlemeye bashyor
Burada isterseniz hizh Isterseniz de
sakin bir hayati aym anda yasamaniz
miimktin. Benim en cok dikkatimi
ceken, sehirde herkesin saghikh
yasami benimsemest. Sabahin erken
saatlerinde kosuya erkan Insanlarin
yani sira bircok organik marketin
olmasy da bunun bir gistergest.
Yokuslariyla tnlth bu ghizel sehirde
‘(Vf’“, tramvayy ve elektrikli otobiis gibi tophu
tasima sisteminin gelismis olmas: da
obduken dikkat cekiel. Yani San
Francisco'da ulasim oldukes rahat.
Tubii ki, sehre yakin sahil kasabalanna
gitmek icin mutlaka bir arac
Kiralamaniz gerekiyor. Biz de gezimizin
Oelinel gininde gidecegimiz Tiburon

naniyormus. Bal ve sedefotu ile
birlikte cevizin titketiimesiyle;
gogtis Hitthabs, apse ve grkiklann
Iyllestiriimesine yardimer olacagim
disstinflyormus. Aynica cevizin
cignenerek ve bir sargt bezt Gizerine
koyularak uygulandsginda; kangrens
ghiadeki arpaciga ve sac dokilmesio
Iyl geldigini sdyltiyormus, Dioscorid
bu faydal yemist sarimsakla kansti
bir yara merhemi olarak morduklar
i¢in de kullanmis. Bu Onerilerin cog
neredeyse 1k bin yil sonra yapilan t
cahsmalardn ortaya clkms,

Bir Yunan doktor olan Galen,
Dioscorides’den bir yllzyil sonrm ces
ilgili farkh uygulamalar denemis.
Cevizin hem cok yagh hem de ar
olmasina ragmen sindirilebilir
oldugunu ve mideye iyi geldiginl
kesfeumis, Yozyillar Snce ynsamis b
doktor da vicudun cesitli bolgelerin
benzeyen bitkilerin, bu kissmlar kin
etkili eoziimler sagladigini stylemis

Yunanhlar cevizi, karyon veya kals
olarak adlandirmis, Bildigimiz gibi
cevizin kabugu insan kafatasina, icl
Ise beyine benzetilyor. Romalilar isc
cevizin goriinlimil neden iyle afrodiz
olarak kullanilmasim Snermis.

On birinei yfizyikla yasams, [ranh
bir doktor olan Ibni Stna, Tibban
Kanunu adh ansiklopedisinde, ceviz
yer vermis, Dioscorides'in yaptis
actklamalarin cogunu tekrarlamus,

Kalifomiya Caviz Komisyonu'nun
davatisl olg:k bl;:tlmw
seyshatte, San Fransisco’nun

simgesi Golden Gate Kdprilsl'nl
girmaden afnemezdix.

CEVIZ DLYIP

verinden katilan basin mensuplariyla
Tiburon'da devam ediyoruz. Burasi,
schre karayoluyla yaklasik bir saat
uzaklikta. Fertbotla da rahathkla
ulasilabilecek San Franciseonun bu
huzur veren bolgesine ulastigimizda
ceviz serlivenimiz de baslamis
oluyor. Cevizle gl ttim detaylan
Ogrencoegimiz Sntimikzdek birkace

Gectighniz elcim AYINDA /ur/r’; bir DENEY IM
ICIN SAN FRANCISCO'DAY DIM. Harika

bir hafla gecirdigimiz ve Kaliforniya'mn baza
balgelerini kesfettigimiz bu seyahatte cevizin de
tiim hikayesini égrenmis olduk. cozor i

BL MUCIZEVI YEMISIN
BIRCOK FARKLIVE KIYMETLI
i FAYDASI BULUNUYOR. 44

222 MARIECLAIRECOMTR | Aradk 5019 224 MARIECLATRE COM. TR | Al 2019




Consumer Outreach

Keeps walnuts top of mind so that
consumers will purchase while
shopping in store and online.
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UK — Social Media
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California Cevizi'yle
Avantaj Daima Sende!

Global Marketing Initiative

m #sharethepowerof3
Turkey — Print Ad London Taxi Wraps
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Domestic Marketing
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Strategic Planning — Target
Distribution Channels

* Retail — Increase consumer purchase at retail.

 Industrial — Grow awareness of California walnuts as a
desirable ingredient for product development.

« Institutional — Educate institutional decision-makers about the
benefits of including walnuts on their menus.

« Restaurants — Change the mindset of chefs by educating them
about the desirable traits and unique uses of walnuts.




2019/20 Retail Program

 American Heart Month Goes National!

o $2.1 million diverted from core advertising to
support advertising in participating markets

o Instore tactics such as circulars, signage, demos,
social media, RD activities

o Consumer sweepstakes with digital media initiative

 Produce Promotions

o Produce Pairings Promotions with Produce for Better £t%

Health Foundation

o Promotions with companies such as Stemilt Apples,
Naturipe, Fresh Express, USA Pears

T—
WALNUTS

Heart Health

iNn @ Nutshell

B
6@(/[@@?@
- American Heart Month

b with California Walnuts

California Walnuts are a
good-fat food that bring
flavor, texture and
heart-healthy*

%  goodness to all of your

favorite meals.

For recipes and more,
visit walnuts.org

o
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American Heart Month 2020

HyVee Publix. Winn/Dixie  Kaleys
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Consumer Advertising: The Task Ahead

Build upon the strengths of the previous consumer
advertising campaign to shift how people think
and feel about walnuts.

Continue to enhance and expand the impressions
of walnuts by portraying them in a fresh, relatable
and engaging light.

Go beyond simply communicating the functional
benefits by appealing to our audience on a deeper
and more emotional level,

S
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THE NEW CAMPAIGN

Here's Something That Is...
California Walnuts




The New Campalgn
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The New Campaign
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New Creative

‘; ‘ We've got answers to questions like

. honey, why are you flossing
that OUNAL cake?

Discover the secret to the perfect holiday 7
bundt cake, how to slice it expertly using

dental floss, plus hundreds of other recipes

made with heart healthy* California walnuts

at walnuts.org i

WALN[ITS

A"‘:’.‘ft‘" Per one ounce serving.
% *California walnuts are certified by the American Heart Association® Heart-Check food certification does notapply to recipes
Mests Critarla For unless expressly stated. See heartcheckmark.org/guidelines. Supportive but not conclusive research shows that eating 1.5

ounces of walnuts per day, as part of a low saturated fat and low cholesterol diet and not resulting in increased caloric intake,
may reduce the risk of coronary heart disease. (FDA) One ounce of walnuts provides 18g of total fat, 2.5g.of monounsaturated
fat, 13g of polyunsaturated fat including 2.5g of alpha-linolenic acid - the plant-based omega-3.




Advertising Reach

e 979%0 of Adults 18+ will see California Walnuts advertising an
average of 32 times

- Delivering over 3.7 billion impressions to adults 18+

C] @ y

61 Insertions 580 Million views
15 Weeks Oct - Aug Oct — Aug
Oct - June

\fJAL UfS



Focus on Snacking

Consumer Trends:
v 50% of all eating occasions are snacks!

v Snack nut category grew 10% to $6.6 billion
between 2013 and 20172

CWB Market Research Shows:
v Snacking is the #1 use of walnuts3

v Top 3 eating occasions for walnuts are all
snacking?

v Snackers popped as a target in our consumer
segmentation research

1 - Mintel Report, Snacking Motivation and Attitudes. 2 - Mintel Market Sizes.
3 - 2019 Rose Research Attitude & Usage Study.

(alifornia
WALNUTS



Snacking Plans

Objective is to build awareness and credibility for CA Walnuts as
a simple, delicious and nutritious snack.

 Public Relations: Media event, influencer partnerships

 Retail Test Promotion: 4 markets, supported by $400k in local
media

 Social Media — Content & sweepstakes

. . Snack  Gyp¥dy
- Industrial — Media outreach, events Nl w YR
content! &5 T8 NEPVLESY Su
s
e
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Public Relations

« 5,226 articles, with the walnuts
message seen by each U.S. adult
approximately 33 times

» Health benefits of walnuts were
covered in 6 out of 10 articles

« 789%b0 of consumers say the health
benefits of walnuts impacts their
purchase decision

o
WALNUTS
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Readers
D

Igest

“Even beyond the known heart health
benefits, walnuts have been researched for a
variety of potential benefits including
diabetes, cognitive function, mental health,
cancer, weight, and gut and reproductive
health. They are just one of the superfoods
every healthy woman needs in her diet and
are rich in omega-3 fatty acids, protein, and
fiber.”

— Stephanie Middleberg, MS, RD, CDN,
Reader’s Digest

od

...there's plenty of research on the benefits
of eating walnuts, including studies in the
fields of heart health, cognition, healthy
aging, weight maintenance, gut health and
more."

— Natalie Rizzo, MS, RD




Health Research Pipeline

Area of Research

Heart Health

Cognitive Health
Diabetes

Body Weight and
Composition
Cancer

Gut Health
Reproductive Health

Totals

Total Projects

o
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New Products

TRABCR JOLs™

i BROCCOL! &
e - . GAULIFLOWER

1 TP W NG £ RPN FILD 7 COPS OF DADRCYT FLIADR MALNITS INT) WOCURE 0 KK

A Yutrtion e e ¢ SR SAU

~
ottt lewegs Tl WA Sen e y " J

| s : BROCCOLL CAULIILOWER,
e 24 CROUTONS & WALNUTS
. WITH A BASH,

H#FEA

Date & Nut Bars

Apple Pie

FEARLESS

KETO
PANCAKE &

COLLAGEN 11 MUFFIN MIX

PROTEIN CALIFORNIA WALNUT FLOUR

CHOCOLATE WALNUT COLLAGEN 96 36 24

Just 6 Ingredients

Dates, Almonds, Apples, Walnuts,
Raisins & Cinnamon

£ > NON-GMO PROTEIN ~ NET CARBS FAT
PROTEINBAR,~ - e

2.56 ALPHA-LINOLENIC ACID (A

10.50z (2989)
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News for Growers




People &

- TL Community
Sustainability

. . Sustainable
« Conduct lifecycle assessment D)\ Nutrition &
» Development of industry surveys (grower/processor): Human Health

o Grower —efficiency improvements
§water/equip./pesticide reduction/solar, etc.), planned
uture investment, etc. N\ﬂ

o Processor — understanding what the customer require:
of tct|1e supplier, what improvements processors have
made

FEnvironmental
Stewardship

- Monitor regulatory environment to anticipate potential v gz?eci
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Post-Harvest Research Pipeline
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FSMA Produce Safety Inspections

« FSMA farm inspections contracted to CDFA.

 Inspections expected to begin in Spring
2020.

* At least one person per farm must have
attended an approved PSR training and put
together a GAP plan for the farm.




Regulatory Updates-1I

* Chlorpyrifos: Growers will not be allowed to
posses or use products after December 31, 2020.
$ 5.7 million for researching alternatives; Public
Meetings in January 2020. Locations and dates
will be in our newsletter.

e Glyphosate: EPA backs re-registration; no Prop 65
label needed; E.U. to review starting in December
20109.




Regulatory Updates-I11

 Section 24-C: Requested label changes to allow
growers to apply blight sprays with standing
water in the field (previously not allowed).

Dithane F-45 (copper), Champ WG (Mancozeb)
under review. Kasumin rejected by DPR.

 Telone (1, 3-D): DPR considering additional
measures for Telone use (buffer limits, application
rate limits, tarping).




Production Research Pipeline
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In Conclusion

e Positive Momentum as we begin the year

e Tariffs will remain an ongoing challenge — industry
will adapt

* New marketing programs — domestic and export

 Additional ATP funds to continue to offset tariff
challenges/develop new business segments




ThanK You

Stay up to date with the latest information
Sign up at walnuts.org






