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Where We’ve Been
Lodi Winegrape Commission established in 1991 to 
promote the interests of Lodi grape growers, and to 
share with the world the unique qualities of Lodi-grown 
wine. 



Lodi Vineyards
1991 to 2015
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Lodi Wines
1991 to 2015
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Grapes to Glass
• Creating a Wine Culture & Wine 

Community

• From a handful to thousands of 
Lodi-labeled wines

• Creating thousands of jobs and 
economic activity in and around 
Lodi to support the emerging 
winery industry

• Wine-related tourism and 
hospitality booming!



What We Did 
• 1996 – “Discover Zins of Lodi” campaign 

launched with 7 “Lodi” Zins

• 1998 - Partnered with City of Lodi to 
create the Lodi Conference & Visitor’s 
Bureau – 1st Wine Trail Map

• 2000 – Lodi Wine & Visitor Center opens  
to stimulate Lodi wine tourism.

• 2002 – Lodi Wine Country Partnership 
with local wineries. 

• 2005 – The Commission launches Lodi 
Rules for Sustainable Winegrowing

• 2011 – LoCA Consumer Brand Campaign 
Launched



Where We Are

• Lodi growers are investing $2.5-$3 million 
annually promoting Lodi through the Winegrape
Commission. 

• Wineries are spending millions more individually.
• LoCA annual campaign – $1,000,000 national 

advertising directly targets consumers. 
• Messaging:  Lodi’s down-to-earth approachability, 

rich heritage, generational farms, and authentic 
wines. 

• Everything we do at the Commission promotes 
the Lodi region, not just the wine. 



LoCA Print Ads



Social Media Campaign



Wine Bloggers Conference

Blogger:

“I arrived in Lodi with a preconceived notion – viz., 
Lodi as the  Rodney Dangerfield of California wine 
regions, home of over-ripe zin and little more.

I was wrong. Very wrong.

Lodi is the Tony Bennett of California wine regions –
a legend.

And like any legend, Lodi just gets better with age, 
like its vines.

I get it now.

I understand why Wine Enthusiast Magazine 
deemed Lodi  2015 Wine Region of the Year.

Lodi demands respect.

It has mine.”

• Held at Hutchins Street Square, August 11-14, 2016
• 300 attendees from across the country and internationally
• Winegrape Commission invested $125,000 to host the conference



Wine Bloggers Conference
“A love of the land. Family, farming, and 
friendship were all present in every 
location we were lucky to have visited 
during the Wine Blogger’s Conference… 
there is truly something special 
happening in Lodi, California. And from 
what I saw, it was all about the people 
who are at the center of it all. And it all 
comes through in the exciting, unusual 
wines being produced there.” - Kirsten 
Bedway, Bottles & Bites.



20th Annual Lodi Wine & Chocolate 
Weekend

• 20th Annual Wine & Chocolate Weekend 
February 11-12, 2017

• 6,500 attendees from 15 states

• Restaurants and hotels full 



ZinFest
• May 19-21, 2017 – 13th annual

• 3-day festival has become an 
iconic tool in promoting Lodi 
and Lodi wine

• Over the past 12 years we’ve 
attracted tens of thousands of 
visitors from across the 
country and world to Lodi

• Utilizes >400 community 
volunteers and has given back 
$100,000+ to local charities





Lodi Road Shows
• Taking the Lodi wine 

experience on the road to 
festivals and wine shows

• 8-10 events per year:  
Boston, Aspen, Santa 
Barbara, Seattle, New 
Orleans, Portland, San Diego 
& more

• February 15, 2017 – Lodi 
wine-exclusive event in L.A.



Media Outreach



2015 Wine Region of the Year



Keys to Success

• Visionary Leadership from within the Grower 
Community

• Organizational Structure 

• Sustained investment. Putting real money on the table.

• Partnerships – City, Community, Wineries. 

• Developing a Wine Community & Culture
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