University of California ~ Small Farm Program and
o Agriculture and Natural Resources Cooperatwe ExtenS|on

LO

oo I "! s Sy
3 2 UNTLLAT PR

[Wiake somes SIS * ; ’ :
on the Heart e > .‘:ﬁ\y & i

A
' AN 8 od : 0 = 20,000
- m.




A Manual to Gulde Agri-tourisin Development in British Columbia
April 10,2015

National Extension Tourism Conference, Galveston,
Texas — October 27-29, 2016 i
Dr. Nicole L. Vaugeois 2 ol

BC Regional Innovation Chair in VANCOUVER ISLAND
Tourism and Sustainable Rural Development UNIVERSITY

Follow her blog: www.sustainableruraltourism.ca



http://www.sustainableruraltourism.ca/

“...fremendous concern relates to the stress and
uncertainty within agriculture threatening the
future of the family farm in Canada. The major
concerns are the replacement of the family farm
with corporate farms, financidal barriers prohibiting
young people from entering farming, Increasing
reqgulation burden on farms, farming and farmland,
and a |ack of understanding about the

Importance of agriculture and the benefit it holds
for SOCieTy.” (Ainley, 2012; Martz & Brueckner, 2003, p. iv).

The Same Can Be Said of USA Family Farms
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IF you’re Interested, Willing and Able, YOU CAN SHARE AgriCULTURE

Tangible Products

«Customers can see, feel, touch or taste them
prior to purchase

«The producer has control over quality and can
ensure consistency

«There is some ability to store unsold products
for future sales

Intangible Products

"Visitor experiences”

«Customers cannot see, feel, touch or taste prior
to purchase and have to imagine the benefits
that will result in the experience

*The producer has less control over the quality
and consistency of the experience due to
factors outside of their control (i.e consumers,
weather)

sExperiences are highly perishable and cannot
be stored for future sales

People don’t just want stuff, they want Meaningful Experiences...




Stay on farms

Purchase products Visit farms (day trips) (overnight)

Education, events, Farm stays in venues like
activities, U-pick, Bed, Bale and Breakfast,
demonstrations camping, cottages, cabins,
Teepees, Yurts, etc.

Gate sales, markets,
restaurants, stores

Tangible products Intangible product: experience

Continuum of exposure to tourists




A zrnall saple of agritourism activities that
you rrightintegrate into your &rm. A this

diagrarm illustrates, rmany are interrelatad. Farm ztands

f= oy choose which activitesto offer, stay Fick=your-omm

flexible, as=ess wour results, and adaptas Community-supp orted
you Bain experience. Keep good agriculture (CSA)

records on atendance,
eipenses, and receipts;
i custarmers learn

9? outyou, and, Farmweddings “Woga classes Farm tours

Emc::;t::i?éli"_wr Horzeback riding Community theater Clazse s

being . Do pour A-Country skiing Fizza nights Wifarksh ops

programs help Wiialking trails Fe stivals [Fanwest, Tastings [wine, tomatess, berries, ato.)
you reach one Camping strawbearny, lambs, Farm stays

EZ;‘IJS“; e Picnicking pum plin, ete. ) Field trips

pau m;.:,ﬂenj,:,h. Concerts Dinners Hizstorical exhibits, re enactments
aboutguests, and Garden tours

what do guests rost

eh joy about pour farm? Sk
your salf these questioh s and
Frore as wou plan for visors,

WHAT is It? WHO do | want to invite to my
Farm/Ranch? WHEN do | want to do it?

Assessing Your Farm for Agritourism,
University of Vermont, December 2014
www.uvm.edu/vtagritourism



http://www.uvm.edu/vtagritourism

Invite visitors
overnight to your
farm for
authentic
experiences
(overnight)

<

<

Invite visitors to your
farm (day)

<

hY4

hY4

Place products in
front of visitors

How invested do YOU want to be

-

* Farm stays
* Bed Bale Breakfast
* Wwoofing

e Camping

e Gate sales

® Demonstrations

e Activities and events
¢ Education

e Farm markets or stores
¢ [Links with restaurants

in Agritourism?



Neck deep:

Inwite visitors
overnight to your
fartn for authentic

xper letioes

[owernig ht)

Waist deep:

Inwvite visitors to
your fanm (day)

Enee deep:

Flace products in

, Iront of visitors

* _hanges the activity of the working farm but
opportunity tor better returns

* Lequires investment in farm enhancernents to host

visitors, prc::vic:le activities, etc,

* Lequires expanded business network and enga gernent

with tourism partners

* Raquires a foous on visitor experience (custormer

service, interaction)

* Changes the activity of the working farm but
opportunity for enhanced returns

» Roquires investtnent in fartm enhancetments to host
visitors (volume), provide activities

* Requires expanded business network and engagerment

with touristmn parthers

* Requires a focus on visitor experience (custormer
service, intaraction)

* Core activity of the farm remains the same

* Visitors provide additional custotner base for sale of
farm products




Knee Deep

Numerous examples — most farms do
not recognize the role that fourism

plays in generating demand for their
products and thereby, their overall success.

TELOW, POM, 3 Certfieations | Conlost
thQ:w | st Morning Star Farm
: - ualicum
: Qcheesworks mang L2

ol )

Welcome,
we are a family owned and operated

cranberry farm.
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Waist D eep ECONOMUSEE . /ot at e

vistt the workshops

hanse 2012 ECONOMUSEE” in the Cowichan Valley:

More Engaged-Value Added-Experiences ||
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FRANGAIY

Only, if YOU, Your Farm/Ranch & Community are Ready

| Wh did we chooes thess

i

a love of farming, a passion for wine, and the joy of cooking”

Flease click on the images below to visit each part of the site

An organic farm A fruit winery A culinary studio

w
A

_— .—

Natures Way Farm Blue Moon Estate Winery Blue Moon Kitchen

An agritourism and wine and culinary tourism destination in the Comox Valley, Come to our beautiful farm and
experience time on the farm with a farmer, time in the winery with a winermaker and time in the kitchen with a

chef



WELCOME
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The Hotel Rooms&Rates IMeetings Organic Farm Restaurant News&Events Services& Activities Gallery Offers Explore Contact
&Events

Plan a Visit
Arrival Date
2014-02-06

Mights  Adults  Kids

1 ® 1§ 0@

Under 13

Check Availability

Meetings & Events

Full Availability Calendar »

Specials & Packages

Adventure
Package

Read More »

<

Upu ming Events

$258+Tax (Gratuities are not included).
- 2 Nights in a Harbour View Room
- Salt Spring Lamb Tour

Neck Deep

TO ur _ January &

Probably NOT how you want
to get started...Better to begin
small & grow your business.




We'll work together to Help YOU
Understand Risks and Rewards to
Decide IF you want to get involved
and if so, How Deep to Provide
Authentic Quality Experiences
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Providing High Quality Agritourism Experiences
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Planting a seed, cultivating, reapmg what you sow---both farmer and
artist share these activities. “Both aré mdependent hard workmg,
= ‘passmr‘ra“te and creative people—
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‘Creative thinking is how the world's most valuable
commodity: it can’t be outsourced or automated, and
it generates the innovations that lead to new
businesses and industries.”
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http://wormfarminstitute.org/?attachment_id=556
http://wormfarminstitute.org/?attachment_id=556

